JYSK STRATEGY

To win we need to make it easy and convenient for our customers to choose
JYSK, no matter where or how they want to shop. We need to be close to our
customers, and understand them and their needs. That is why our strategy is
called: Seamless and Closer to the Customer.
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#CUSTOMERFIRST #GROWIJYSK
#EXCEEDEXPECTATIONS

JYSK HOUSE

VISION

TO BE THE WORLD’S MOST WIDESPREAD
AND PROFITABLE CHAIN OF STORES

TO BE CUSTOMERS'’ FIRST CHOICE
TO BE EMPLOYEES’ FIRST CHOICE WITHIN RETAIL
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OFFERS QUALITY SHOPPING SERVICE

SUSTAINABILITY COMMITMENT

GOVERNANCE
Secure responsible and
transparent reporting

SOCIAL
Ensure actions and policies which
drive positive social impact

ENVIRONMENT
Reduce our climate and
environmental impact

VALUES LEADERSHIP
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TRADESMAN COLLEAGUE CORPORATE SPIRIT LEADER COACH COMMUNICATOR
- Service minded - Helpful - Committed - Result-oriented - Developing -Visible
- Cost-conscious - Mutual respect - Loyal - Decisive -Involving - Motivating
- Reliable - Flexible - Cooperative - Responsible - Feedback - Convincing
- Goal-oriented -Open, honest and straightforward - The right and duty to speak up - Proactive - Focusing - Informative
- Professional - Positive - JYSK ambassador - Empowering - Follow up - Keep it simple
MISSION

A GREAT SCANDINAVIAN OFFER FOR EVERYONE WITHIN SLEEPING AND LIVING
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Scandinavian Sleeping & Living



